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GLOBAL HOTEL ALLIANCE SURPASSES 2022 PERFORMANCE FORECASTS,
BOOSTED BY A BUMPER Q3 AS TRAVEL RECOVERY ACCELERATES

e Revenues generated by members of the GHA DISCOVERY loyalty programme during
the first nine months of 2022 reach 84% of pre-pandemic levels at over US$900 million

e Average length of stay jumps 20% year on year

e August proves to be the alliance’s second strongest-performing month ever, led by travel
to destinations in Europe and Asia

Dubai, UAE, 12"" October 2022: UAE-headquartered Global Hotel Alliance, the world’s
largest alliance of independent hotels brands, has reported a stellar nine-month
performance that has exceeded its most optimistic forecasts, with total revenue generated
by the 22 million members of its GHA DISCOVERY loyalty programme of over US $900
million, up 68% on 2021 and reaching 84% of pre-pandemic (2019) levels on a like for like
basis.

A combination of higher average rates and a 20% increase in average length of stay globally
from January to September versus the same period in 2021, driven by pent-up demand for
leisure travel being unleashed, have contributed to the performance boost.

The top three countries for GHA DISCOVERY member stays during the period were all
strong leisure destinations: namely, the Maldives, Thailand and the UAE, while the most-
visited cities were again Dubai (a further 48% growth in stays over 2021), followed by
Singapore and Bangkok.

The most visible signs of a post-pandemic travel rebound were reported for Phuket and
Bangkok, Thailand with 535% and 345% growth in revenues respectively compared to 2021,
followed by Honolulu, Hawaii with 305% and London, UK, with 300% growth. Despite the
ongoing disruption to air travel and the effect of pandemic-related restrictions, more than
60% of GHA DISCOVERY revenues came from international stays, with this proportion
growing strongly over the summer months. Nevertheless, domestic stays remained very
important in some markets, either because of travel restrictions or a continuing appetite for
staycations, with over 90% of Chinese member spending and 88% of Indian member
spending being in their home countries. In contrast, the highest-spending international
travellers came from the USA (US$76 million), UK (US$71m) and Germany (US$60m),
representing over a quarter of total revenues.

The reimagination of the GHA DISCOVERY loyalty programme, launched in December
2021, which introduced the industry’s first digital rewards currency, DISCOVERY DOLLARS
(D$), redeemable on stays at any GHA hotel brand property, also bumped up revenues.
From January to September, GHA issued D$55 million of rewards (same value in US$) to
members, who can use them to pay for stays at any GHA property around the world, further
driving repeat bookings.

“Our 2022 performance to date has exceeded all expectations, not only demonstrating
travel’s enduring attraction, as it bounces back from the pandemic, but the success of our
growth strategy, underpinned by the reinvention of GHA DISCOVERY and the addition of
new hotel brand partners to our alliance,” said GHA CEO Chris Hartley.



“With D$ redemptions giving repeat and cross-brand stays a huge boost, we are delivering
more new revenue streams to our hotel brands. Typically, these redemptions are being used
as part-payment for a guest’s total bill, and overall our brands are witnessing an average

17 times return on investment from the new programme, a 21% lift compared to ROI
delivered by the former version of our loyalty programme”, he adds.

The 2022 summer holiday season was another performance driver, with August proving the
alliance’s second-strongest month ever, delivering revenues just shy of March 2019's record
performance.

The average length of stays across all markets globally increased further in Q3 2022 versus
the same period in 2021. Europe (64% increase in length of stay), Oceania (31%) and the
Middle East (11%) were the top performing regions.

Compounding the rebound impact, Madrid-headquartered NH Group joined GHA in June,
bringing with it over 350 hotels and 10 million loyalty programme members. Total GHA
DISCOVERY member stays increased by 74% in Q3 2022 versus the same period in 2021.
The most popular destination countries for cross-border summer travel were Spain, US,
Germany, Italy and Thailand.

Hartley concluded: “With the leisure travel rebound accelerating into Q4, business travel
steadily on the up, evidenced in revenues from our major corporate accounts recovering
to 81% of 2019 levels by the end of Q3, and with more D$ going into circulation, we are
confident of a positive outlook for the full-year 2022 and heading into 2023.

For more information visit Global Hotel Alliance and GHA DISCOVERY
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About Global Hotel Alliance (GHA)

Global Hotel Alliance (GHA) brings together a unique collection of independent hospitality brands with
GHA DISCOVERY, a multi-brand loyalty programme leveraging a shared technology platform. Through
membership in GHA, brands expand their global reach, drive incremental revenue, and reduce
dependence on third-party channels, all while maintaining management independence and individual
positioning. GHA represents a collection of 40 brands with more than 800 hotels in 100 countries serving
22 million members. The award-winning GHA DISCOVERY programme generates over $2 billion in
revenue and more than six million room nights annually. GHA’s brands currently include Anantara,
Araiya, Avani, Campbell Gray, Capella, Corinthia, Discovery Destinations, Divani, Doyle, Elewana,
Fauchon, GLO, JA Resorts, Kempinski, Leela, Lungarno, Marco Polo, Mysk, NH Hotels, NH Collection,
nhow, Niccolo, Nikki Beach, NUO, Oaks, Outrigger, Pan Pacific, PARKROYAL COLLECTION,
PARKROYAL, Patina, The Residence by Cenizaro, The Set Collection, Shaza, Sukhothai, Sun
International, Tivoli, Ultratravel Collection and Viceroy. For more information, visit
www.globalhotelalliance.com.

About GHA DISCOVERY

Launched in 2010, GHA DISCOVERY is the world’s largest loyalty programme for independent hotel
brands, featuring more than 800 hotels, resorts, and palaces across 40 brands. Members enjoy VIP
recognition, thoughtful benefits and generous rewards at home or away. GHA DISCOVERY members
earn and spend DISCOVERY Dollars (D$), an exclusive rewards currency. They also enjoy member-
only Experiences curated by each hotel, plus they have access to properties close to home, without a
stay, through member-only Local Offers.



