FAVOURITE HOTELS, DESTINATION AND AIRLINE OF GLOBAL TRAVELLERS
REVEALED AT 14TH ULTRAS AWARD CEREMONY IN LONDON
Capella Singapore is named ‘Ultratravel Collection Hotel of the Year’, Thailand scoops best
country for a holiday, Emirates Airline wins two gongs at star-studded event, staged at new
luxury city hotel, Pan Pacific London
London, United Kingdom, 4th November 2022: The favourite hotels, destination, airline
and cruise line of the GHA DISCOVERY programme with 22 million global travellers were
revealed at the 14th edition of luxury travel awards ceremony, the ULTRAs, on Monday 31st
October 2022.
Celebrating the world’s leading travel companies and destinations, the ULTRAs is a mustattend yearly event for the luxury travel elite, organised by Nick Perry, Chairman of multimedia brand Ultratravel, with whom Global Hotel Alliance, the world’s largest alliance of
independent hotel brands and operator of award-winning loyalty programme GHA
DISCOVERY has a successful joint venture - the Ultratravel Collection. Staged at the
elegant Pan Pacific London, a new landmark address in the city, the ULTRAs acknowledged
the success of leading travel entities across 15 categories, with winners of each voted for by
GHA DISCOVERY’s membership.
Seven categories celebrated the achievements of properties operated by GHA’s hotel
brands, with Capella Singapore crowned ‘Ultratravel Collection Hotel of the Year’ and The
David Kempinski, Tel Aviv, named ‘Best New Hotel’. The ‘Best Resort Hotel’ accolade was
scooped by Sugar Beach, a Viceroy Resort, St Lucia, while the Corinthia London was
recognised as ‘Best City Hotel’. With sustainability a hot topic at the Ultratravel Forum, which
took place prior to the awards, the hotly contested ‘Sustainable Hotel of the Year’ gong was
collected by PARKROYAL COLLECTION Marina Bay, Singapore, a property pioneering
responsible hospitality and the country’s first ‘Garden-in-a-Hotel’.
GHA DISCOVERY members also voted for their favourite airlines, airport and cruise line,
with Dubai carrier Emirates winning two awards with the airline’s president, Sir Tim Clark,
who spoke at the forum, receiving the ‘Best Airline in the World’ and ‘Best Airline in the
Middle East’. Its hub, Dubai International, was a hot contender for ‘Best Airport in the World’,
but the award was scooped by Changi Singapore.
When it comes to holidays at sea, GHA DISCOVERY members voted for Regent Seven
Seas Cruises as ‘The Best Luxury Cruise Line’, while on land, their sought-after destinations
included Italy, the Maldives, the United Arab Emirates and the US, all runners up in the
‘Favourite Country for a Holiday’ category. The winner, however, was Thailand, the home of
many popular GHA hotel brands.
The awards, which were presented by a raft of UK TV presenters and personalities including
Kirsty Gallacher, Gethin Jones, Dr Ranj Singh and Sky News anchor Sarah-Jane Mee, also
shined the spotlight on Hope and Homes for Children, one of the charitable organisations
the ULTRAs supports. The anti-orphanage charity took the opportunity to raise industry

awareness of its ‘End Orphanage Tourism’ campaign, explaining how visiting orphanages on
holiday harms children.
Responsible tourism was a hot topic of debate at the Ultratravel Forum, with panelists
entering an honest discussion about the challenges of reaching net zero including the CEOs
of GHA shareholder Minor Hotels, luxury cruise operator and event sponsor Explora
Journeys, private jet firm Fly Victor and luxury industry sustainability solution provider,
Positive Luxury.
The audience of 300-plus travel professionals also heard from The Economist’s Daniel
Franklin, who stressed that despite ongoing pandemic-related challenges and growing
geopolitical and economic turmoil, there was a “luxury now or never” mentality, which could
benefit the luxury travel segment. Emirates’ Sir Tim Clark painted a rosier picture,
highlighting much of the airline’s entire network was very well booked up until February. The
carrier’s new Premium Economy product had been an instant success since its August 2022
launch, he revealed.
Echoing this positive sentiment, GHA CEO Chris Hartley told the ULTRAs audience that
travel’s rebound was in full swing, as evidenced by the recently reported stellar nine-month
performance of GHA hotel brands, with total revenue generated by GHA DISCOVERY
members reaching US$900 million, up 68% on 2021 and reaching 84% of pre-pandemic
(2019) levels on a like for like basis.
“We are confident this upswing will continue into 2023 as the industry returns to, or even
exceeds, pre-pandemic performance, and as our ULTRAs and Ultratravel Forum have
demonstrated, the appetite for travel continues to accelerate with GHA DISCOVERY
members appreciating more than ever the aspirational luxury travel experiences our best-inclass winners and runners-up present.” He congratulated the audience for their commitment
to excellence and the contribution to travel’s comeback.
For a full list of the ULTRAs 2022 winners and runners up, see this link.
Photos of the event can be found here.
For more information visit Global Hotel Alliance, the Ultratravel Collection, Ultratravel, and
GHA DISCOVERY
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About Ultratravel Collection
Ultratravel Collection brings together hotels of distinction for the discerning traveller. Its membership
is reserved for the very best hotels and resorts in the world – genuinely luxurious and iconic
properties that deliver the finest service and personalised guest experiences. Member hotels share an
integrated global platform for guest recognition and loyalty rewards, the GHA DISCOVERY
programme from partner Global Hotel Alliance, as well as a beneficial relationship with the multimedia brand Ultratravel, the other founding partner of Ultratravel Collection. For more information visit
ultratravelcollection.com.
About Global Hotel Alliance (GHA)
Global Hotel Alliance (GHA) brings together a unique collection of independent hospitality brands with
GHA DISCOVERY, a multi-brand loyalty programme leveraging a shared technology platform. Through

membership in GHA, brands expand their global reach, drive incremental revenue, and reduce
dependence on third-party channels, all while maintaining management independence and individual
positioning. GHA represents a collection of 40 brands with more than 800 hotels in 100 countries serving
22 million members. The award-winning GHA DISCOVERY programme generates over $2 billion in
revenue and more than six million room nights annually. GHA’s brands currently include Anantara,
Araiya, Avani, Campbell Gray, Capella, Corinthia, Discovery Destinations, Divani, Doyle, Elewana,
Fauchon, GLO, JA Resorts, Kempinski, Leela, Lungarno, Marco Polo, Mysk, NH Hotels, NH Collection,
nhow, Niccolo, Nikki Beach, NUO, Oaks, Outrigger, Pan Pacific, PARKROYAL COLLECTION,
PARKROYAL, Patina, The Residence by Cenizaro, The Set Collection, Shaza, Sukhothai, Sun
International, Tivoli, Ultratravel Collection and Viceroy. For more information, visit
www.globalhotelalliance.com.
About GHA DISCOVERY
Launched in 2010, GHA DISCOVERY is the world’s largest loyalty programme for independent hotel
brands, featuring more than 800 hotels, resorts, and palaces across 40 brands. Members enjoy VIP
recognition, thoughtful benefits and generous rewards at home or away. GHA DISCOVERY members
earn and spend DISCOVERY Dollars (D$), an exclusive rewards currency. They also enjoy memberonly Experiences curated by each hotel, plus they have access to properties close to home, without a
stay, through member-only Local Offers.

