
 
 

GLOBAL HOTEL ALLIANCE ANNOUNCES TWO KEY SENIOR APPOINTMENTS TO 
SUPPORT CONTINUED GROWTH AND INNOVATION 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

  
 
 

  Steve Ayalo      Matthew Lloyd 
 VP IT Governance, Risk & Compliance  VP Marketing Technology & CRM  
 
Dubai, UAE, 29th September 2025: Global Hotel Alliance (GHA), the world’s largest alliance of 
independent hotel brands, has announced two senior leadership appointments that reinforce the 
organisation’s commitment to innovation, customer-centricity, and operational excellence. Steve 
Ayalo has been promoted to Vice President IT Governance, Risk & Compliance and Matthew 
Lloyd to Vice President Marketing Technology & CRM, recognising their exceptional 
contributions and leadership within the business. 
 
Steve Ayalo joined GHA in 2015 and consistently demonstrated a strategic understanding of 
how IT impacts both performance and risk. Ayalo has been instrumental in building GHA’s 
robust cybersecurity and compliance frameworks, leading the establishment of the cybersecurity 
operations center, threat intelligence services, and scalable IT, all while establishing 
governance around emerging technologies like AI. His expertise also spans data privacy, 
compliance, and cloud security. 
 
In his new role as Vice President IT Governance, Risk & Compliance, Ayalo will oversee ISO 
certification efforts, continue to drive GHA’s enterprise IT strategy, and lead the company’s 
information security risk management function. He will ensure regulatory compliance across all 
business units and manage cybersecurity, incident response planning & testing, and overall 
organisational cyber resilience efforts.  
 

https://www.globalhotelalliance.com/


Matthew Lloyd has been appointed to an expanded leadership role within GHA’s marketing 
department, continuing his trajectory as a key driver of the company’s marketing technology and 
customer engagement strategies. Lloyd joined GHA in 2018, bringing with him 10 years of travel 
industry experience from previous roles at Hilton and Southwest Airlines. Over the past seven 
years, he has led the development and implementation of GHA’s global CRM initiatives, driven 
data-led innovation across digital platforms, overseen D$ promotions, and played a critical role 
in rolling out the company’s customer data platform.  
 
His passion for delivering exceptional customer experiences and finding innovative solutions 
has helped position GHA at the forefront of loyalty marketing and MarTech integration in the 
hospitality sector. In his new role as Vice President Marketing Technology & CRM, he will take 
on a broader leadership role in shaping departmental culture, championing cross-functional 
collaboration, mentoring emerging talent to strengthen GHA’s overall marketing capabilities. 
 
“These appointments reflect the highly skilled team we have at GHA and our continued 
investment in strengthening our technology and loyalty marketing leadership,” said Chris 
Hartley, CEO of Global Hotel Alliance. “Both Matt and Steve have consistently demonstrated 
vision, expertise, and leadership that are critical to our success as we scale and innovate.” 
 

*** 
 
 
For more information visit Global Hotel Alliance and GHA DISCOVERY   

 
GHA DISCOVERY is complimentary to join, and travellers can sign up online or download the 
GHA DISCOVERY app and register on their mobile phones. Travellers can also connect with 
GHA DISCOVERY on Instagram and Facebook.  
 
 
About GHA and GHA DISCOVERY: 
Global Hotel Alliance (GHA) is the world’s largest alliance of independent hotel brands with 45 brands 
and 850 hotels in 100 countries. Its award-winning loyalty programme – GHA DISCOVERY – provides 
more than 30 million members with recognition, D$ rewards and exclusive experiences across its hotels 
and partners, both with and without a stay. GHA DISCOVERY generated US$2.7 billion in member hotel 
revenue and 11 million room nights in 2024. 
Through membership in GHA, brands expand their global reach, drive incremental revenue and reduce 
dependence on third-party channels, all while maintaining management independence and individual 
positioning. For more information, visit globalhotelalliance.com or ghadiscovery.com. 
 

 

https://www.globalhotelalliance.com/
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https://www.ghadiscovery.com/member/create_account
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